Who am I? Who are you? 

Ethnography Unit Overview

English 11 

Standard-based GOALS:  use observation, reading strategies, critical thinking; demonstrate your understanding and thinking through writing and speaking; complete research and research project.

Purpose: To think about other groups of people besides the groups that we belong to, and to not judge before (prejudge) we have gathered all of the information.

Guiding Questions:

1. Who am I? Who do I fit in with? Who do I want to be?

2. How am I connected to/similar to other people?

3. How am I part of a “group,” and how does my “group” relate to society as a whole?

What is ethnographic study?

 “A research method based on observing people in their natural environment.” Its goal is to help us understand individuals and groups of people, what motivates their behavior, language, etc. This is hard to do without understanding your own groups and what motivates you since you must filter out your own assumptions and preconceptions.

As cultural anthropologist LiAnn Yu says: “If you want to understand what motivates a guy to pick up skateboarding, you could bring him into a sterile laboratory and interrogate him… or you could spend a week in a skatepark observing him interacting with his friends, practicing new skills and having fun. Ethnography is observing people’s behavior in their own environments so you can get a holistic understanding of their world – on that you can intuit on a deeply personal level.”

End Goal:

You’ll create a “product” that shows the viewer or reader who is in the group that you’ve “studied.”

Product Options:

	· Website

· Film/play
· Series of poems

· Photo essay
	· Research paper

· Album/Book

· Magazine

· Newspaper
	· Combinations of the other products

· Musical score (written by you)

· If you have other ideas please conference with Miss Bass or Ms. Clark.




During the process you will:

· Create your own research process as an anthropologist or scientist

· collect evidence, facts, and quotes (primary research and secondary research)
· use different strategies to “hold your thinking” (take notes, draw pictures/diagrams, etc.)

· create an organizational plan for the product with your notes, interviews, and observations

· keep a works cited log or page (one while you are working & one final draft)

· use peer conferencing to “play” with writing, and to develop your research strategies, develop your writing skills and help others improve. 

· experiment with writing in different genres 

· create an outline of your final product

· give a presentation of your findings/research
You will be graded on the following:
	· reflective writing 

· fieldnotes

· interviews
	· secondary research

· journal entries
· independent reading book

	· drafting of writing
· a presentation

· a final project 


Rough Outline of Process
Step I:

1. Choose your cultural scene or group 
2. Write research proposal and conference with Miss Bass/Ms. Clark
3. (P)reflection

4. Complete reading/writing for class

a. Selected readings, reflections, discussion
Step II:

1. Map the scene/location

2. Collect data:

a. Take notes from observations
b. Continue to re-map if necessary

c. Conduct interviews

d. Collect and document: artifacts, rituals, language/jargon

3. Further reading/writing for class

a. Selected readings, reflections, discussion
Step III: 
1. Organize data

2. Form hypothesis or arguments

3. Synthesize and record data (write it up) in appropriate genres

4. Writer’s Workshop

5. Further reading/writing 

a. Selected readings, discussion
Step IV:

1. Find other published literature -- fiction, non-fiction, other researchers, photos, etc. -- that gives a perspective on the group who you’re researching (either the same as your perspective or different).

2. Take notes about it, making sure that the notes either support your thesis or help you to alter it.

3. Create a MLA bibliography of where you find information 
Step V:

1. Plan and create presentation of data
a. Multiple genres: illustration, graphs, poetry, narrative, fiction, non-fiction, film, website, etc.

~

Timeline is subject to change.  Bring all of your materials to class each day, and be prepared.

~

All assignments will be graded using rubrics and guidelines set out, unless they are “pass/fail” activities or writings. 
Prepare a Proposal

A proposal is a typed, brief (250-400 word), written discussion of your Ethnographic group. It includes:

· The group name
· Purpose/goal of your project: an introductory statement of the reason for investigating this subculture
· Assumptions that you have before starting the project and a hypothesis of what you think you will find studying this group.
· Research Questions 
· What obstacles you might encounter
· Word count
Proposals are helpful for me to understand more about your ethnography before you start, as well as to have you create some assumptions and research questions to guide your research. Proposals should be typed, approximately 250-400 words, and should be edited for correct spelling and grammar. Please write a title or “subheading” for each paragraph or element covered in your proposal.

Prepare a Plan

	Field Research might involve:
· observations

· taking fieldnotes

· collecting artifacts

· interviews

· taking pictures or filming

· making notes about rituals

· making notes about language (jargon) that’s specific to your group


Please write a “plan” for your research.  The title should be the name of your group.

Include each of the following with a subheading: 

· INTERVIEW:

· Who you plan to interview and why.

· LOCATIONS:

· Where you will observe?  

· OBSERVATIONS:

· Can you observe for a minimum of 30-45 minutes at least once each week? 

· Will there be problems with access? Explain.
· Are you an insider or an outsider?  Explain.
· How do you plan to take notes?
· HYPOTHESIS:

· What hypotheses do you have about what you’ll find while researching?

NAME: 






DATE: 



PER:

ETHNOGRAPHIC PRIMARY RESEARCH RECORD/PLAN

	LOCATION(S)
	

	OBSERVATIONS
	Location:                                                                                   date:                             time (from-to)

	When you make observations, write: 
date, time, place of observation; NEED  to be 30-45 minutes long
	

	INTERVIEWS
	Location:                                                                                   date:                             time (from-to)

	See handout for specifics
	· 

	ARTIFACTS
	

	
	· 


GUIDELINES FOR FIELD NOTES
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WHAT TO LOOK FOR – “WHERE IS THE CULTURE?”

Experienced field researchers generally pay attention to the following:

A. Specific facts, numbers, details (e.g., signs, number of people present, decor)

B. Maps, diagrams, sketches of rooms or spaces

C. Sensory impressions (e.g., sights, sounds, textures, smells, tastes – be vivid)

D. Cultural artifacts

E. Physical descriptions of the members (e.g., clothes, haircuts, accessories, habits, logos, music, etc., similarities and differences)

F. “Underlife” behaviors or other behaviors that seem different to you

G. Interactions between members of the subculture (e.g., formal, rowdy, cautious, etc)

H. Insider terms, AKA Jargon (try reserving a page in your notebook just for an “insider” glossary)

I. Quotes that seem important or summaries of conversations

J. Possible informants and possible interview questions or topics

K. The response of the members of the subculture to you (Do they notice you? Approach you? Shun you?)

L. Questions about people and behaviors you would like to have answered

M. Any possible tensions or conflicts you think might be going on

N. Any sense of what’s missing from the scene, silences, absences, what you think should be there

O. Potential sources of archival research—e.g., related magazines, handbooks, guidebooks, Web Sites

PARAMETERS AND EXPECTATIONS

(1) I’ll collect your field notes about every week and am expecting at least 2 front and back substantial pages

per batch. To be thorough, you should visit your field site for two hours every week, taking

2-4 pages of notes (front and back of page) at each visit. This may seem like a lot of time up front but, from an ethnographic perspective, I think you’ll find it barely sufficient to collect and gather the rich description that you’ll need.

(2) Please turn in photocopies of your field notes so that you are never without your field notebook. Because you want to record objective facts and details as well as your reactions, thoughts, and responses to these facts, I will ask you to follow a double-entry format (that will be modeled in class and on class website):

• Date, time, and place of observation appear at the beginning of each entry.

• A continuous page numbering system for each observation.

• Left-hand column records verifiable information, observable facts and details in the field site.

• Right-hand column records your subjective, reflexive responses to facts and details, and considers new research questions

• Reflective summary (1-page) occurs at the end of each batch. You should make it a habit to sit down with your notes after each visit to your field site so that you can spend 15-20 minutes doing the following:

o Reading through the observations you have made

o Writing a focused response that recounts the experience, makes sense of the observations, and discusses where your observations will go next

• Be legible (I will not evaluate what I cannot read!).

EVALUATION CRITERIA

Field notes are a significant part of your grade and will be evaluated on the “check” system:


Cartoon reprint from Gary Larson’s Far Side.
Tips for conducting a successful interview

Revised from Scholastic Journalism, 10th ed.  page 27

· Research the subject and the source (interviewee) BEFOREHAND

· Make an appointment 

· Prepare a list of questions and some shortcuts for note taking or bring a recording device
· Bring a durable notebook and TWO pens, in case one runs out of ink

· Look presentable (being in dress code would be a plus) and introduce yourself as a student at Salida High School

· If you brought a recording device, ASK PERMISSION to record the interview

· Ask follow up questions, such as, “Can you give me an example?” or “Could you explain that?”

· Follow up unanticipated responses or new information with new, spontaneous questions

· Ask the source to repeat any facts, statistics you don’t understand or information you missed. 

· Check the spelling of names given to you by the source and get contact information for follow-up questions

· After you ask your last question, ask the source if he or she has anything else to say. Make sure that it is okay if you use the information in your ethnography.

· Thank the interviewee

What to include in your Ethnography (how to format it):

Introduction
· Background information on your topic (secondary research will come into play here)  

· For example: If you are studying a sport, how did it originate?  How has it evolved?  Are there professional teams?

· What is your subculture like?  Tell your audience as if they know nothing about this subculture.

· Location.  Where does this group hang out/congregate?

Research Questions
· What were your research questions? Did you answer your questions?  What did you find out?


Research Methods

· Primary Research: Interviews and Observations

· Secondary Research: What articles, books, did you read about your subject?

· Annotated Bibliography: Cite your sources and say why they are credible sources as well as what information you got from them.

Research

· Unspoken laws of the subculture (for example: during a religious service, you should be quiet; You never step over the sideline when you are on the bench)
· How members interact 

· Groups that exist within the subculture

· Artifacts and rituals from the subculture 

     Conclusion-regardless of the genre of your product, everyone must complete a concluding write-up
· What patterns did you see when observing and interviewing?

· What were your assumptions? Were they correct?
· What did you find out regarding your research questions?
· What obstacles did you run into?  Was your group hard to observe?  Why?   
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The observation notes that you take at your field site all semester will be some of your most valuable research data. Settle on a system of note taking that is comfortable for you and easy for you to work with; this may include some sort of abbreviations for yourself so that you can write more quickly. Try not to leave anything out—you never know what details might be valuable later on for helping you understand the daily routines, rhythms, and patterns of your subculture. 





Take note of what surprises, intrigues, or disturbs you, trying not to limit yourself to just what’s obvious.
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