How to Read an
AD

Adapted from Visual Messages by
David M. Considine &

Gail E. Haley
Ads from www.adflip.com



http://www.adflip.com/

Important note

Don’t forget to fill out the worksheet
entitled “How to Read an Ad” as you
complete this activity.

There really aren’t any right or wrong
answers, but | will be looking for you to
show that you thought about the questions
and gave meaningful answers.



When reading an ad,

examine the following:

Point of view
Position

Posture

Person speaking

- 4p's




Point of View

What Is the camera angle?

What is the advertiser trying to say
through the camera angle?



What might the up
angle of this ad
suggest?
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Up angles can be
used to suggest
power, prestige, and
success.

Can you think of
another ad which
uses camera angles
to convey an idea
about a product?
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Position

Where is the product placed in the
advertisement?

Why is it placed there?



Position

Refreshment time #AE

S0 aftel' sclmol @%

Delicious and
Refreshing

Where Is the product
placed?

Why is it placed
there?
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Refreshment time
...after sclmo'
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The product is placed
In the center of the
action.

This product’s
placement helps to
suggest that it is an
Important part of
having a good time.



Where is the product
placed?

Why is it placed
there?




Posture

How do the actors carry themselves in the
advertisement?

What do their facial expressions and
bodily movements suggest about the
product being advertised?



Posture

What is the facial
expression and body

language of the
actor?

What ideas does his
expression and body
language convey
about the product?
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The actor has a happy,
excited look on his face.
His body suggests

energetic movement.

The expression and
movement work
together to show that
this product is fun and
exciting.



What is the facial
expression and body

language of the
actors?

What ideas does the
expression and body
language convey
about the product?




Person Speaking

Who Is speaking in the ad?

Why was the particular speaker chosen?



Who Is speaking in
the following ad?

Why was this person
chosen?

MOTHER: You haven’t bun )()uradf all

Y

day. I think you need a laxative.

ALICE: O-h, Mommy! Do I have to take
that nasty old nu.d:um. u.nn'
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MOTHER: You haven’t been yourself a
day. I think you need a laxative.
ALICE: O-h, Mommy! Do I have to take
that nasty old medicine again?

Here a fictional
mother is speaking to
her daughter.

People tend to trust
advice from their
mothers, so a mother
IS used to add
credibllity to the
product.



Who Is speaking in 71
the following ad? e |
g
Why was this person :
chosen? o\
.r‘)‘
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Is that all?

One can certainly can find more things to
analyze, such as the wording, music, and

motion, when trying to figure out the
meaning behind an advertisement. This

activity was simply a starting point.

Use what you learned to analyze two of the
four ads on the next slide.



Analyze two of the
following ads

Anna
Kournikova’s Choice

OMEGA LENKERSDORFER
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You'll find more smiles than ever.
Introducing moister, fr'umcr Rainbow Cake.

Man-about-the-world plays it cool in BLUES-OF-ITALY
sparkling sea’n sky colors of new McGregor beachwear.
Breezy Meteor cotton is light-as-air, e .and made

Click on the ad to see a larger view.




Ad number one

Anna
Kournikova’s Choice

OMEGA  LENKERSDORFER
. omegawaiches com v {ome Comer Mo, Ve v-n.-»..adﬂip'com



Ad number two
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You'll find more smiles than ever.

Introducing moister, fruitier Rainbow Cake.




Ad number four
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Man-about-the-world plays it cool in BLUES-OF-ITALY

sparkling sea'n sky colors of new McGregor beachwear.
Breezy Meteor cotton is light-as-air, easy-care...and made




