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	Directions:
1. Write the missing definitions.
2. Fill in the missing talkback techniques.
3. Answer the questions for the second advertisement.


WORKSHEET: TECHNIQUES TOUR


Bandwagon - 
 

 

 

Talk Back Techniques - Not everyone is as ready to rush out and do what the people creating the advertisement want them to do, so these are ways you can "talk back" to the creator of the advertisement.
· What is this advertiser trying to sell? 

· Even if your friends, or many other people in your age group buy this product, why should you? 

· Is it fair for advertisers to tell you, you have to buy a product to be like everyone else? 
· What is wrong with advertisers telling you what to buy, or how buying something should make you feel? 

1. Think of a time when you bought something "everyone else" had? Did you really feel better?
2. Go to this site, http://memory.loc.gov/mbrs/ccmp/komt1600_01g.ram 

1. What are they trying to sell?  The key to this ad is that everyone will be happier if…

  

A. What are they trying to sell? 
 

B. Is it a "stand alone" product, or does it suggest the purchase of additional products to make it work better? Stand alone - Bottled Water, Needs additional purchases • Sony Playstation+games, +controller pad, +helpbooks, and +online help +etc.
 

C. Identify the part of this advertisement that is Bandwagon?
 

D. Who is targeted in this advertisement ? (Gender, Age, SES, racial/or cultural groups, etc)
 

E. Is this advertisement targeted only towards Americans? Explain how this ad would be different in your country?
 

F. Does the advertisement leave out any important information? (e.g. Sony PlayStation - you need to buy games, controller pad, etc. OR the price)
 

Testimonial -
 

 

 

 



Talk Back Techniques - The problem with testimonials is we believe them if we like the person telling the information. 
· Who is selling you the product or service? Do you like the person? Why or why not? 

· Why should we trust this person? 

· Would you buy this product if the person selling it didn't say you should buy it? 
· Have you ever bought something that a celebrity was advertising, that was a bad product? 





1. Go to:  Mean Joe http://www.stillspeaking.com/default.htm 

A. What are they trying to sell?

2. Go to: http://www.adminder.com/traffic/home.shtml 

 A. What are they trying to sell? 
 

B. Is it a "stand alone" product, or does it suggest the purchase of additional products to make it work better?
 

 

C. Identify the Testimonial?
 

D. Who is targeted in this advertisement ? (Gender, Age, SES, racial/or cultural groups, etc)
 

E. Is this advertisement targeted only towards Americans? Explain how this ad would be different in your country?
 

F. Does the advertisement leave out any important information? (e.g. Sony PlayStation - you need to buy games, controller pad, etc. OR the price)
 

 

Fear - 
 

 

 

 

 

Examples: 
· A television advertisement shows a bad automobile accident, and tells viewers to buy "a really safe car" to keep them safe if they have a wreck. 

· An advertisement for hand soap shows how not using the product will allow germs to grow and make you sick. 

Talk Back Techniques - The problem is that if we believe the solution will lessen the fear, we will buy, or use the product.
· Does the advertisement make the fear or threat bigger to make me want to buy the product? 

· Does the advertisement truthfully tell you what to do to stop the fear? 

· Can this fear be lessened in other ways, or with other products? 

·   

 

 

1. Go to: http://www.defendamerica.mil/CallAction/CalltoAction.html
A. What are they trying to sell?

 

B. Is it a "stand alone" product, or does it suggest the purchase of additional products to make it work better?
 

C. Explain the part of this advertisement that is Fear? Identify as many of the four parts as possible.
 

 

D. Who is targeted in this advertisement ? (Gender, Age, SES, racial/or cultural groups, etc)
 

E. Is this advertisement targeted only towards Americans? Explain how this ad would be different in your country?
 

F. Does the advertisement leave out any important information? (e.g. Sony PlayStation - you need to buy games, controller pad, etc. OR the price)
 

 

Image - 
 

 

 



Talk Back Techniques - These advertisements try to make you change what you think about yourself. They want you to believe that you are not good enough without the product.
· What does the product promise? 
· Can the product realistically do what it says, or implies, it can do? 

· Will this product ALONE make you better than average? 
1.   *****http://www.mtv.com/
a. look at this website, Watch for the Laguna Beach “Leavin’ Laguna Beach” ad

2. No matter who you are http://www.stillspeaking.com/default.htm
 

B. Is it a "stand alone" product, or does it suggest the purchase of additional products to make it work better?
 

C. How is image used? What is implied by using this product?
 

 

D. Who is targeted in this advertisement ? (Gender, Age, SES, racial/or cultural groups, etc)
 

E. Is this advertisement targeted only towards Americans? Explain how this ad would be different in your country?
 

F. Does the advertisement leave out any important information? (e.g. Sony PlayStation - you need to buy games, controller pad, etc. OR the price)
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